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THE PET MARKET – Analysis by Adem Lab (Parma University)

» A GLOBAL OVERLOOK

Growth in Latin America
Sales of petfood and pet care products are surging in Latin America, led by the Brazilian market. According to
Euromonitor International, over the 2005-2010 period, sales of pet food and pet care products rose from
US$4.8 billion to US$8.3 billion. This represents a compound annual growth rate of 11.9%. Latin America
today represents 10.2% of the global market vs 7.6% in 2005.

Brazil is the region's largest market, with pet care sales of US$5.2 billion in 2010, followed by Mexico (US$1
billion) and Argentina (US$645 million).

The increase in pet industry value sales is attributed to income growth: according to Euromonitor, the
proportion of Brazilian households with an annual disposable income of at least US$25,000 rose from 21.7% to
30.1% over the review period, while Argentina saw a greater increase from 33.5% to 44.8%. 

Euromonitor International data also found growth in value sales of economy dog and cat food, slowed only
marginally from 13.9% in 2008 to 10.5% in 2009, and recovered to 14.5% in 2010. 

Sales of mid-priced products saw growth slow from 15.9% in 2008 to 8.3% in 2009, before recovering to
10.6% in 2010. Growth in premium petfoods in Latin America fell from 10% in 2007 to 2.7% in 2008, but
rebounded to 4.2% in 2009 and surged to 12.3% in 2010. 
Euromonitor predicts that Latin American pet care value sales will exhibit a compound annual growth rate of
5.5% over the 2010-2015 period.

» THE EUROPEAN SCENE

United Kingdom
According to a research by Mintel for the Pet Food Manufacturers’ Association (PFMA), the UK dog population
reached the maximum level ever with 8.3 million dogs (in 1970 they were 5 million): the canine population is
almost as large as the feline one (8.6 million cats), which is decreasing from the 2004 peak (9.6 million).
According to the research, slightly less than one British family out of four (22.9%) owns at least one dog – the
rate increased by 2.1% in the five past years - whereas 22.7% of them owns at least one cat.

» THE ITALIAN SCENE

The most popular retail channels
The survey that AISAD commissioned to SWG in 2010 shows that, in terms of reliability, the specialised store
is generally considered the best channel for all the matters related to welcoming and caring for a pet.
Nevertheless the result differs according to the topics taken into consideration:

the specialised store prevails quite evidently against the breeder when speaking about advice regarding pet
care, hygiene and nutrition as well as all matters related to the dog register office;
the breeder is more competitive when considering the guarantee of the pet origin and related assistance; the
breeder is perceived as the most reliable expert on pet health;
the breeder is also perceived as the best expert for all matters related to pet breeding;
regarding how to find and place pets, although the first choice is the specialized store, also the breeder and
private pet owner are considered important reference points.

Generally speaking, internet is little competitive compared to channels that offer a direct interaction;
nevertheless, considering the purely informative aspect, the web plays a considerable role – though only
additional and not exclusive – being a source of information on all topics of interest. 
The channel trust sees specialized stores and breeders substantially at the same level whereas private advice is
considered less important; internet has a more questionable reputation.
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The mass market performance in 2010

Petfood still grows in the mass market and exceeds € 786 million in 2010
According to SymphonyIRI, in Italy dog and cat food sales in the mass market – hypermarkets + supermarkets
+ small grocery stores (from 100 to 399 square metres) – exceeded € 786 million in 2010 and, in a context of
general difficult domestic economic situation, grew by 2.7% over the previous year.

Supermarkets drive growth
Around 61% of the pet food turnover in the mass market derives from supermarkets, whose value sales grow
by 3.6% and volume sales by 1.1% in 2010.

Cat food is the best seller in the mass market
63% of the pet food turnover in the mass market derives from cat food sales; almost half (45.3%) comes from
moist cat food sales, whose value sales increase by 2.9% in 2010.
The segment of snacks and treats proves important potential, with interesting general trends, although cat
snacks (that grow by 53%) are still a micro market (with value sales representing 0.4% of total sales in that
channel).

Positive performances in all Italian areas, especially North-East
Taking a look at the market geography, the North-Western region still concentrates 38% of pet food value
sales in the mass market. Nevertheless, the North-Eastern area records the strongest growth rate (3.9% in
terms of value) in 2010. The highest development potential still resides in the South, which represents 12% of
dog and cat value sales and 15% of volume sales in the mass market.
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